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A little over i year ago we were approached by

a man with a plan, His plan (which could also

be described as a dream) was to design and
build modern furniture that could then be
sold o the public for a much lower price than
its [Luropean counterparts. s name is Jeft
Golfman and he s the President of Pulse
Furpiture Design. A division of Regal

Furniture out of Winnipeg, Pulse is now a
vear old and has added several new lines o its
already successful family of furniture, T'hey

tired in several design

have been fe
publications and have been the lk of the

North American furniture market. Pulse’s

innovative designs, value pricing model, quick
delivery tmes and “designed by you™

versatiliey allows their clients w ger the

furniture they wante when chey wane ie
Where does neuhaus ficin to this picture?
When Pulse firscapproached us, they were
s They

operating under o different na
discovered that they required a new one ds
their existing moniker was already being used
by a company providing a similar product
And that was where it all started. neuhans
named the organization PULSE Gan acronym
for Positive Urban Lifestyvle Experience) and
v logo, Thes

came up with a simple yer ¢l

also required a brand image. This was dong
through a clever mixture of photography and
Wustration. When all was said and done,
ncuhaus helped Pulse with their enore
campaign having developed in part or all of, g

name, a logo and stanonery pack

catalogue, posteards, point of purchase, a
e show

a video, website and

fabric bag,

hooth. neuhans s looking forward o a long
and successtul relationship with this

PrOEFCSSIve organization,

parka



